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OUR MISSION

1o give people the power to

build community and bring
the world closer together




Protecting people's
information
IS the most important thing we
do at Facebook



Privacy

Tools to help you control your privacy
and security on Facebook

Control who sees what you share
on Facebook, and manage data
that helps us personalize
experiences.

E]' Review a few important privacy
settings

%> Learn about your privacy on
Facebook

Ad Transparency

€& Page Info and Ads

&%) Jasper's Market
Speclaity Grocery Store

ACTIVE ADS

9 You're seeing ads that Jasper's Market is currently
running in the selected location. Choose a different
location from this list to see the ads this Page is
running there.

Jasper's Market
Sponsored - @

See ads from another country

United States

Misinformation

YY) 11:23 PM

& Q Search

I Black Elevation
EMREM Sponsored - @

Join Black Elevation team, we're hiring!
POSITION: Event Coordinator (Part-time)

Salary is paid equally in 2 parts: one before the event, and one after. The ...
See More

— T — —
STV = S SRV 2D ZoE

0O0= 1.2« 50 Comments 291 Shares

Election Integrity

Y 11:23 PM

& Q Search

@ Wake Up America

Mueller just exposed a secret 105
million bribe from Putin’s right
hand to top Trump campaign official.
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Trﬁ.ump should not be able to

nominate until the
investigation has concluded.

SHARE IF YOU AGREE

o) Like () Comment > Share
B a2 ) & -




2.3B

Source: Facebook Earnings Report July 25, 2018,

1.9B

1.3B
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N,
Luxury Consumer

= 25-44 years old / Wealthy Urbanites

= Most likely to live in tech-hubs like San
Francisco and New York

= Value Image, Status and Quality
= Strive to achieve high-social status

= Like to broadcast a lifestyle that
Impresses others

= Willing to pay more for high-quality
products

ealthy consumers

rthe age of 35

LUXURY: CONNECTED

Established
ury Consumer

ars old / Wealthy Suburban
)WNErs

ffluent enclaves like Martha’s
1 and Jackson, Wyoming

ality

subtle status cues and timeless

3ly to purchase specialized,
d release goods andiervices

\illing to pay more for high-quality
dducts

34

tail Landscape Report
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-50% -30% -1.4M 150

Drop in Players 18-34 Commercial Television magazines
US Mail Volume Loss In Viewers shut down

Source: 2018 Statistica, Nielsen Total Audience Report, CMAA Changing World of Country Clubs, USPS
Quarterly Reports
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of US Consumers
Yo o surveyed choose
Instagram over
magazines when
looking for
inspiration

LUXURY
LIVES
TX > HERE

< #Hluxury < Video “

3 55' 51 6 VleWS ' Ll ked by g aIeXlna Source: “Print and Pixels Study” by Kantar Millward Brown (Facebook-commissioned survey of 3,068 people ages 18-55 in the US, and a qualitative
part of 50 people ages 18-55 with a mix of IG only monthly users, magazine only subscribers and also both users, which is referred to as 'dual users’),
H M H H H 1 Feb 2017.
louisvuitton Masterpieces Travel in #LouisVuitton

Vermeer's "The Milkmaid", one of the most important
pieces in Amsterdam’s @Rijksmuseum, was
entrusted to the Maison for its recent journey to
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Don’t wait for purchase Ve
intent to show up here '

IVioDbile |s th hew wmd%r@ggoppmg
intentthat
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of wealthy
smartphone users shop
on their devices

of luxury shoppers
research purchases of $500 or
more online before purchasing
them In-store.



Source: eMarketer, Feb 2017 Note: Estimate for FY 2018 2. Source: Deloitte, The new digital divide, September 2016, eMarketer, February 2017




S

The future of marketing isn't big
data, it's big understanding

B — I

- Jay Baer
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1 How can we
next generation of luxury
shoppers?

2 How can we
before, during, and
after the purchase journey?

\ 3 Is there a way to

> = L to know what's really working®?
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Breaking I hrough

The majority of consumers
prefer to see advertising that
IS relevant to their interests
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Add Your Story Hector 30th Birt... Tyler Melain:

0 Want to share an update, Sunny?

Bt Live lad Photo Q@ Check In

..+ Kara Ward posted a photo
Thursday at 2:04 PM - &

Went on a road trip to Portland.

@ © John Evans and 23 athers 2 Comments

B ® @& & =

1tz

- adidas '

Ontheroad b v ‘eer gar ___ keep tran: tior smr th
and compose in Y Z. .LETi vel Hooc 2

adidas Z.N.E Travel Hoodie

PANDORA .

< Home

0 Automated messaging
App Page

Q0K people like this

Your Ultimate Sneaker Source. Explore, buy and
share the best Nike sneakers.

7 100% 0 ¢

P&

H Lowe’'s Home Improvement 'h

Behind every Lowe's bath collection is a team of
passionate style experts. Tap the image below, then
scroll through to discover the expertise behind our
Cromlee Bath Collection.

=
LLLLL R

<

BIRCHBOX
Sponsored - &

Get Lipstick Queen’s FULL-SIZE Hello Sailor lipstick ($22
value) for FREE with your first Birchbox! The innovative
formula transforms from blue to berry with the pH of your
lips. Just use code LIPQUEEN at checkout!

v+ «W.BIRCHBOX.COM

FREE Lipstick Queen lipstick with your Learn More
first Birchbox!

5 & © &
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SWIPE UP
TO SEE HOW YOU CAN

UPGRADE YOUR MATTRESS

SUPPORTIVE

COMFORTABLE




CONTENT & COMMUNITY COMMERCE

.« Hermes shared their album: Hermés Women's Pre-Fall
"EMIE 2016 Collection.
-July 8 - @ - Style

A diff int of vi
LUXU RY CONNECTED Her'mZ'sewo?ﬁL"nt-S P\:ae-v;an 2016 Collection

facebook
AOREO®e

Meaningful
onnections

Like Comment -

D0%% 4.4K Top Comments ~

Qii_A_,f_; TAN .
- July 27 at 3:14am - Instagram - A

#cotedazur #frenchcountry
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8%

31%

Visit a Brand’s
website after seeing it
In Stories

Have gone to the
store to buy it

Source: FBIQ Research Press Release - Facebook Advertising Week, October 2018



Mansur Gavriel Success . .
To drive awareness and sales for its 2018

StOry collection, Mansur Gavriel ran ads in Instagram
Stories, Instagram feed and Facebook News
Feed, driving 16.5X more clicks to the website
compared to the previous year’s show.

= ——— —

- k
mansurgavriel

16.5X 35% 1.27X [ 12X

More clicks to Lower cost per Return on ad spend More people reached
website compared to thousand for dynamic ads for compared to the
previous year’s impressions with broad audiences spring fashion show
autumn/winter show  “ephemeral” creative
content

“Instagram is the main platform for our New York Fashion Week show. Since
our collection was “See Now Buy Now” —meaning that our audience could
purchase pieces right away—we were able to drive both awareness and
sales.”

- SHIRA SUE CARMI, PRESIDENT, MANSUR GAVRIEL

Source: https://business.instagram.com/success/mansur-gavriel/
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Virtual Connections

25% of consumers will abandon a
business relationship if they feel
personalization is lacking

Source: Chief Marketing Officer Council “The Customer in Context” July 2017
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Instant Direct Personal

of adults of teens

Source: “Messages That Matter” by Greenberg, Inc. (Messenger-commiss i study of people who'use one ‘or several messaging applic
monthly or more frequently in AU, BR, CA, DE, FR, KRTUK and US) Nov 2017. Data is on average across the 8 m:
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) Ins 7 .nTMIi = 4:03 PM @ 7 03 61%mm )4 M eSSag i n g iS
S) motyomes becoming the
new browser
WE

If consumers can get
ARE V4 Hill City Demo text, they will

something done over
O Automated messaging

Brand

Your life is extraordinary, even in ordinary moments. Tap
‘start’ and if your day can handle Hill City, we'll invite
you to join our community as a wear tester.

Send Mess Messenger

thers

Liker’

e better product?

e link in our bio to apply
t to wear test. #wearehillcity

IS awesome.

B e




- 332%

O “seat - AR led incremental
Stories lift in revenue!

€ QP

Add Your Story Hector 30th Birt... Tyler Melain:

B Live Q Check In

Kara Ward posted a photo
Thursday at 2.04 PM - Q
<IN

Went on a road trip to Portland.

wl AT&T = 9:33 AM

This ad has been shared with you.

SEPHORA
Sponsored (demo) - &

Cream Lip Stain Liquid Lipstick is bold, but won't budge. It's
so un-budgeable you could apply and leave the tube at
home! #SephoraCollection #BeautyUncomplicated

SEPHORA COLLECTION Cream Lip Stain

Liquid Lipstick | Sephora ShepiHow

31 Views

=

2:04 PM

Q. Search

Stories

€.

Add Your Story Hector 30th Birt...

el l_i".’e

Kara Ward posted a photo
| lhursday at 2204 PM - &

Went on a road trip to Portland.

Tyler Melain

o Check In




Customer-centric Marketing

New luxury consumers
pursue 8.1 average
touchpoints online & offline
before making a product
purchase
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Your Luxury Customer

N
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Your Luxury Customer

minutes per day the
average consumer Is
on Facebook &
Instagram platform

Source: eMarketer, October 2018



Luxury Path to PurCh

Measure the impact of your ad
wherever the conversion happe

e By =
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PIXEL SDK
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TARGETING OPTIMIZATION GOAL WHO WILL SEE YOUR
)
[ ooooo -
The outcome @ | = N |
o you tell 3
defined target -+ e -
. us Is Important
audience
to you
ok .
Store Sales T Reach shoppers
HIGH ®.Q LOOKALIKE M who will convert
IN-STORE amM@h AUDIENCES in your stores
SPENDERS

RECENT STORE
PURCHASERS
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10:21 AM < 9:41 AM )

© Jnstagram. @) 'V

BOTTEGA bOttegaVeneta

VENETA

Sponsored

@ Crown Lexus e BOTTEGA VENETA

Sponsored -

Crown Lexus, Your Premier Lexus Dealer

More vehicle e e Qi zsiigd Incremental lift in
detall page . b @ B A | @488 $3333388583388 & sales (online and
. . BN 0. . 2 . .
views with ¥ eecsccsecesesett iy offline) with
. ’;1' gb‘y.g 6) % GO C)‘DJJ ) 4 .
Lookalike IONRUESC e See%e°e, 0 0000 ° - Sequential and

Crown Lexus

Audiences Luxury Avaits — - Dynamic Ads

00 57 3 Shares Shop Now

i) Like (J) Comment > Share Y, Q Y

346 likes

bottegaveneta Beautifully crafted, exquisitely hued. Explore
the bags and accessories of Spring/Summer 18.

A Q O 4
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1 Breakthrough with

Customer at the Center
Luxury: Connected

2 Stay always on, always connected
with

\ 3 to
connect the dots across all your
marketing efforts
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THANK YOU!




