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At first luxury brands

were skeptical
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Start with the

customer
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The playing field is
larger than you
think







Lead and lag

indicators




Dashboard '

madness

Quality Score

9.58

/ -0.1%




Activate your data
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Any questions?

You can find me at:

¥  @CcChristophecais

& Christophe.cais@cxg-hub.com
in Christophe Cais



